


HEY YOU'RE HERE! 

We've engineered this DNA Brand Report to 
help you clarify and organize your brand story. 

This is the nucleus of the branding process. Creating a great brand takes planning 
and strategy. This is your guide to engineering the ideal brand for your company. 
We'll ask you questions that will push you to delve deeper to get to the good stuff. 
It will serve as a resource to help: 

• Gain clarity and perspective of your brand.

• Make connections between your strengths.

• Prepare you for the next step in building a stronger brand.

Lets get to it! 
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HOW TO USE YOUR 

BRAND DNA REPORT 

You can print this eWorkbook or fill out your answers in this 
eWorkbook using Adobe Acrobat Reader on your desktop 

or laptop, tablet or smartphone. The printout is unnecessary 
but hey, it's up to you. 

-·

-

To fill out your eWorkbook from your computer: 
Download the latest version Adobe Acrobat Reader for free HERE. 

To fill out your eWorkbook from your tablet or phone 
(iPad & iPhone users): 
Download the official Adobe Acrobat Reader app to 
your device from the App Store HERE. 

To fill out your eWorkbook from your tablet or phone 
(Android users): 
Download the official Adobe Acrobat Reader app to 
your device from Google Play HERE. 
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https://get.adobe.com/reader/
https://itunes.apple.com/us/app/adobe-acrobat-reader/id469337564?mt=8
https://play.google.com/store/apps/details?id=com.adobe.reader&hl=en


What is your brand story? 

Everybody has a story and your audience wants to know your story because they are powerful 

and have a lasting effect. Every story has a beginning, a middle, and an end, and can grab the 

attention of your audience and tug on their emotions more than the product you are selling. 

A great story is honest and allows you to connect with your clients on a personal level just as 

if you were talking to them face to face. 

> 
Here's an excerpt from the brand story of Soul Cycle: 

Co-founders Elizabeth Cutler and Julie Rice met on "the best blind date ever" and immediately 

clicked on their shared vision: To create an alternative to the fitness routines that felt like work. 

Together, they developed an inspiring workout that's as efficient as it is joyful - an experience 

that's the best part of our riders' day, every day, and that has transformed their relationship to 

exercise. 

(Click this link to read more on line)  

What is your brand's story? 
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https://www.soul-cycle.com/our-story/


What is your why? 

To develop a strong connection and to create an authentic brand you must be honest with 

yourself and your clients. Think about the passion and true reason that drives you to do what 

you do. That reason, right there, is your purpose. 

> 
Here's an excerpt from the brand story of Moriah Riona: 

I became a hairstylist because it enabled me to help other women feel beautiful. I became a 

photographer because I loved the way my clients eyes lit up when they saw how gorgeous 

they looked in my images. And I became a graphic designer because I wanted to create 

branding for other female entrepreneurs so they could share their businesses with confidence. 

Nothing brings me more joy than seeing the transformation that occurs when a woman gets a 

glimpse of the true beauty and power inside of her. 

(Click this link to read more online) 

What is your why? 
Find your own purpose, your own why and write it below. 
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http://moriahriona.com/2016/01/18/the-secret-to-a-powerful-brand/
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Accomplished! 

You've completed your DNA Brand Assessment! 

THE ROAD TO MAKING AN 

IMPACT STARTS NOW. 

Now you 're ready to take the next step in building a better brand. 
At Atkins Design, our thing is brand and web design that 

makes an impact. We use design to cleverly engineer all the 
information you provided into visuals that exemplify 

who you are and get you the attention you want. 

You've done your work, now ours can begin. 
Let us show you how this information can work for you. 

Before moving further, save this completed document to your computer or device, 
and email it to us at jason@jatkinsdesign.com. 
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